About Catcha Media Berhad

Catcha Media Berhad (Catcha Media), is a Malaysian-based company, in online media
and publishing, with both businesses contributing to a combined reach of approximately
92 million people per month. Catcha Media also operates all of Microsoft’s online prop-
erties in Malaysia, including the MSN portal, Windows Live Messenger (MY) and Hotmail
(MY), the inventory for Lowyat.net (Malaysia’s largest technology forum). Catcha Pub-
lishing, the Group's publishing division, has 14 titles in 16 editions published across three
countries.

Catcha Media’s publishing portfolio has a comprehensive demographic spread from
children through to high net worth readership with publication ftitles including JUICE,
Hanger, Stuff, Clive, Fairways, Mint, K-Zone, Prestige, Prestige Lifestyle, HomePride, EVO,
Supercars, EVO Performance Heroes and Kitchen+Bathroom Magazine.

About Dato’ Justin Leong

Dato’ Justin Leong, aged 33, is the Head of Strategic Investments and Corporate Af-
fairs of the Genting Group. Currently on sabbatical in Beijing learning Mandarin, Dato’
Leong’s responsibilities at Genting (since 2004) used to include identifying, evaluating,
and driving new strategic investments for the Group. Dato’ Leong was also responsible
for the Group's corporate communications and investor relations functions. He remains
as a Director of several of the Group's subsidiaries including Genting Overseas Holdings
Ltd and Genting UK plc.

He started his career at Goldman Sachs in London where he was an Analyst in the M&A
division and an Associate in Global Technology Equity Sales. He holds an MA and BA in
Geography from Oxford University, Oriel College where he was awarded a scholarship.

At the 2006 World Economic Forum in Davos, Switzerland, he was chosen as one of 200
Young Global Leaders. In 2008 he completed a joint Harvard Kennedy School of Govern-
ment - Harvard Business School course on “Global Leadership and Public Policy for the
21st Century”.

In 2007, Dato’ Leong was the founding Chairman of the Malaysian Investor Relations
Association, he remains as a Board Member of the Malaysian Investor Relations Associa-
fion. He is also a Board Member of the British-Malaysian Chamber of Commerce. Dato’
Leong was featured on the front cover of Forbes Asia’s May 2008 issue. In 2008, he was
conferred the title of “Dato’” by the Sultan of Negeri Sembilan.



